Al

Al Texting
for Insurance

How to use Al text messaging to automate
your sales outreach and policy renewals
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The rise of Al-powered sales

outreach and automation in insurance

It's safe to say Al isn't going anywhere. Top insurance
companies already use Al in some, whether that's for
risk modeling, data forecasting, contact center
operations, or throughout the claims process.

KPMG's 2023 Insurance CEO Outlook further revealed
how the industry is looking at Al solutions. For
example, 60% of surveyed CEO's said they were
making larger investments in new technologies —
with 73% saying investing in automation and
generative Al is the most important investment
opportunity.

The biggest drivers for this investment include
increased profitability (23%), fraud detection and
cyber attack response (20%), increased innovation
(14%), and new product and market growth
opportunities (12%).

60% of business owners believe Al will

Improve customer relationships

° 60% of business owners believe Al will boost
productivity

65% of consumers say they will continue to

What's clear: Al is here to stay and insurance

trust businesses using Al

companies looking to stay competitive will need to
figure out the best way to implement it to avoid
being left behind by early adopters in the industry.

You may be thinking — what's the best place to get
started with Al? For insurance companies, sales
automation is often the logical choice.

Not sure where to start? Don't worry, we'll cover the
basics of Al texting, how effective it is, what it looks
like in practice, and provide a step-by-step guide to
getting your first Al texting campaign off the ground.

Al texting:
You Need To Know

0 Consumers open 98% of text messages
received

0 80% of customers report having a good
experience solving a problem with
conversational Al

Companies using conversational Al
Increased sales by 67% on average

90% of companies using conversational Al

save up to 4 minutes per question

Conversational Al can lower the cost of an
interaction to $0.70




7 Al texting and automation insurance use cases

Stats are great and all, but you're here to see how other insurance companies are using Al
texting and automation to eliminate tedious manual tasks and boost productivity.

We've put together a few insurance use cases that some of our insurance clients are already
using in their workflows.

Automated plan renewals

The renewal process can be long and fime ° Customers are provided with a link fo update

consuming for insurance companies. This . . .
important policy information

process includes notifying a customer about
an upcoming renewadl, collecting consent to

An existing plan is auto renewed if available,
start the process, updating important account °

otherwise new comparable plans are

information, and renewing an existing plan or
recommended

helping them select a new one. Without Al,
each of these touchpoints requires attention

Customers can select the plan they want,
from your agents. °

completing the renewal

Customers are sent a friendly reminder

All of these essential renewal process steps become

for their upcoming renewal automated. Your teams only need to step in to

handle more complex scenarios that require human
Conversational Al engages them and

° asks for consent to start the renewal
process

Infervention.process

©

Would you like to auto renew your
health insurance?

Great! Please verify your information
here: https://yourdomain.com/verify




Collecting consent and _

updating policy information

_ Great! I'll need you to verify and update your
Neither the renewal or quote processes can start | | | | _
information using the following secure link:

without customer consent and having up fto date https:/yourdomain.com/verity/2323
account information. But collecting this info typically

happens over a call.

With Al texting, you can collect consent and info through
text messaging. Customers can provide consent with a
simple yes/no answer and update account information
using a secure link. This saves your agents even more
time, so they can stay focused on higher priority tasks.

- Instant lead engagement

for new quotes

Have a few minutes to chat about your

quote request for a home insurance policy? Speed-to-lead is everything, especially in

iInsurance where customers dare typically
shopping for quotes from multiple providers.
Not today. Tomorrow at 2 pm? Failing to respond to new quote requests often

means they will turn to a competitor with faster

_ response times.
Great! Let me connect you with

our admission’s feam.
Al texting solves this problem by instantly

engaging new leads as soon ads they opt-in. For
example, new leads will be sent a text message
asking to discuss their new quote request,
providing fast service and increasing the
likelihood that they will follow through to receive
an official quote. Additionally, conversational Al
will  continue to follow up with leads,
encouraging them to book a meeting to lock in
their quote.




Al schedulers solve this problem for you through text
messaging and direct integrations with your
calendars. Customers can book, reschedule, and
cancel appointments with a simple text message.
Conversational Al will encourage them to book, find
available agents for requested time slots, and send
friendly reminders to customers for upcoming
meetings. This works tfo increase total meetings






























