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Al Texting 101

How to build a text messaging system

that automates your sales outreach
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Hey Kathy, your requested quote for an auto

insurance is ready. Do you have a few mins to chat?
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Intro: The rise of Al-powered sales outreach and automation

It's safe to say Al isn't going anywhere. Businesses in
virtually every industry are already looking at new
ways to infegrate Al into their core processes.

A PricewaterhouseCoopers survey reveadled 54% of
businesses have already implemented some form of
generative Al (GenAl) into their businesses. Meanwhile,
over 90% of businesses are already using Al-driven
personalization to accelerate growth and 86% of US
executives see Al as a "mainstream technology.”

And it's not hard to see why, either. A recent Forbes
survey revedled:

o 60% of business owners believe Al will
Improve customer relationships

o 60% of business owners believe Al will boost
productivity

65% of consumers say they will continue to

trust businesses using Al

What's clear: Al is here to stay and any business
looking to stay competitive will need to figure out
the best way to implement it if they want to avoid
being left behind by early adopters in their
industry.

You may be thinking — what's the best place to
start your Al journey? Historically, for many
companies exploring early process automation,
the finance department was the logical choice.
But thanks to the rise of conversational Al and
GenAl — more and more companies are turning
to sales automation through Al texting.

Not sure where to start? Don't worry, we'll cover the
basics of Al texting, how effective it is, what it looks
like In practice, and provide a step-by-step guide
to getting your first Al texting campaign off the
ground.

Al texting:
You Need To Know

° Consumers open 98% of text messages
received

0 80% of customers report having a good
experience solving a problem with

conversational Al

Companies using conversational Al
iIncreased sales by 67% on average

90% of companies using conversational Al

save up to 4 minutes per question

Conversational Al can lower the cost of an
interaction to $0.70




How to create your first Al texting campaign

Next, let’'s break down the steps you need to take to get your first Al texting campaign off the ground.

Step 1: Brainstorm your next campaign

The first step is to think about how you want to use Al
texting to support sales and marketing. You can use
these questions to help you narrow down on where
to start

o What KPIs are you trying to improve?

What part of the sales process is slowing your
sales teams down?

Are you looking fo market to new or exitsting
Do you have any specific workflows or
processes that will need to be infegrated with

your Al texting platform?

Do you have the internal resources needed to

leads?

support an Al fexting campaign?

The goal of any Al texting campaign is to reduce
the amount of strain on your sales and
marketing teams. For many companies, this
means offloading sales outreach to a
conversational Al so humans can be looped
back in at the perfect time.

For example, you may use conversational Al to
immediately contact new opt-in leads,
increasing your speed-to-lead while ensuring
high-intent leads are warmed up while they're
most interested in your products and services.

Still not sure where to start? Meera customers
automatically get paired with an Al expert who
can help you find the best starting point for
your first Al texting campaign.




Step 2: Register your brand with
the major carriers

Al texting, like most forms of sales outreach, is
heavily regulated by the Federal

€© Which mobile carriers you will use

Communications Commission (FCC), Federal 0 Where to obtain localized numbers

Trade Commission (FTC), and the Telephone

Consumer Protection Act (TCPA). 0 The technical steps in this process

The high cost of individual violations, constantly 0 What resources you have available internally

changing rules and reqgulations, and the and What needs to be outsourcedv

complexities of getting your brand registered

with the major carriers can be challenging to Unfortunately, this step is often a roadblock for

overcome for the inexperienced. companies. The smallest mistakes can lead to
rejection. Meera handles this process for our

Getfing your brand registered will require customers, expediting the approval process and

knowing fhings like: launch of your campaigns.

° Your specific use case and any special
TCPA Requirements it may have

0 The volume of texts for your campaign




























